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A - Question one is compulsory and carries 15 marks.
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B - Attemipt any five out of the remaining questions. Fach question carries 9 marks.
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C - The English version of the question paper is correct.

WHU@WWWWWWW.

1. Discuss following methods of consumer segmentation in brief:
a) Geographical segmentation; b) Demographic segmentation; ¢) Behavioral segmentation; and
d) Psychographic segmentation

mﬁmwmmww-mwﬁmﬁmm
EZIDNCEEEI e %) TAIUHTE FAT RIS 30T 3) AR Rrsmarey

’S =

Fit-U plans to launch two variants of fitness bands targeting the urban centres of the country.
Base price for the bands is Rs. 1500/- and will be sold exclusively online. Owing to the presence

~ of anumber of players in the market, the challenge for the brand is to carve out a space for itself

in the minds of the people. YOvu,alte,exp,ec,ted,to,,prepape, an-approach note-that highlights the—- - — ——

a) audience; b) message; c) tone; d) community & content; and e) digital channels.
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2. When it comes to the use of social media, it’s no more about the object, or its function, but
rather the pure interaction with it. Discuss with reference to Jean Baudrillard’s Ecstasy of

Communication.
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3. BigData and psychographic-targeting is replacing the age-old demographic concept of mass
communication. Discuss.
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4. Learning + Customization = CRM. Discuss.
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5. Discuss the 4 Ps of online marketing mix — e- Product, e-Price, e-Place, and e-Promotion.
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6. Discuss the making of the brand “Narendra Modi”.
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7. Explain SEO and SEM with examples.
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8. Assume that you are starting a new fashion portal ard intend to promote online sales of
garments. Give a name to the portal and create an online marketing mix for promotion.
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9. What is influencer marketing? Discuss its emergence as one of the latest trends in marketing:-

.

10. Facebook will eventually be able to mine the world’s largest database of photographs,
linking individual people to their activities. Comment.

aamwamwndwadldmmmmmmm
—m‘mmaﬁmm TUSE HIY

11. Discuss Chris Anderson’s Long Tail phenomenon with reference to the Amazon business
model.
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