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NB : 1) Question No. 1 is compulsory (15 marks.)
2) Attempt any five more questions from Questions 2 to Question 11. Each question carries
9 marks. The English version of the paper is the correct version.
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1) —A : Explain the difference between the practices of PR in Public Sector & Private Sector
with suitable examples.

AT SATAT TTHTSH 9 GTEs(T AT ST AT A T e w0
HIRTETHE T .
OR f¥ar

1) —B: Twitter’ media can be useful for reaching out to Public Relations officers. Hlustrate
your answer.

Raex & #aream ga® Treavard SaTS SfF=rar waqefix 5% srward. A arger
I TqEI g

2) Distinguish between propaganda, publicity and advertising with suitable examples.

SroEreT, STRET soft SR aiita w3 divg seTeTriEy T =,

3) Prepare a blueprint for a PR campaign on eradication of AIDS, justify the usage of
different PR tools used.

TS & IFTATATS! ATEARTHT U TISAT TITC FE& FTHTST ITIL0GTT AT

4) Design a PR campaign for a celebrity, who is aspiring to enter Bollywood.
FINgeAY TRIAATHT FIAWT FTovmo=ar T YRAfaEramsdt saeaast=r 7F FemT
.

-

5) Examine the reason why internal PR has increased in popularity in the last decade and
evaluate techniques and strategy used to communicate within employees.

AT AT Sava ST Rg<d 7 T8 AT g, ATHT IO TUTaT Aoy
AT FHATATHGT ST HTLUATHTS! FTIR0ATT IO & F 107 AT FawTaor

.
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6) Discuss the role of the Public Relations in political communication during the elections?

FearsTE=aT FTeoTa TThIT HATaTd STATR=AT SRt ==7

7) What is employee engagement? Evaluate the role of PR in talent and resource
management.

FHAT TGN FGUIST T ? S qTaed F THTY AT eI e STsaahi=ar
IR eI FT.

8) Prepare an integrated communication plan for "Incredible India’, a campaign of Govt. of
India.

‘LT AT, AT AILT GLHITAT AITRHATE T TR TaT8 TSTAT 4T F.

9) Explain the various steps to set up your own PR agency.

T T ST 9T g% AT saeas AR arasr eve .

10) Traditional PR is dead. Do you agree or disagree? Support your answer with relevant
examples.

TTOATIREF STAET AT Tl g, AT G0 shY FEEHT ? ATeAT ST ey

IETEUTHT STE 39 forg.

11) Write short notes on any TWO : (FIveaTat aigia< ST forgr)

a) Media monitoring (ATea® TifRaH™)
b) Strategic planning in PR (SREIsIdTe &0Tcqs Hais)

¢) Aspects of Corporate Communication (FT91XE HaTETH 5)
d) Uncontrolled media (st area®)
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